WE CLAIM: 

l^J^^^^ A method, comi^^ing: 

Z^X**^ identifying a pr/duct associated with a first rebate; 

3 determining a /econd rebate associated with the product; and 

4 offering a co^umer the second rebate in exchange for the first rebate. 

1 2. The method of claim 1 , wherein the second rebate has at least a first term 

2 based on a term of the first rebate. 

1 3. The method of claim 1, wherein the second rebate has at least a first condition 

2 based on a condition of the first rebate. 

1 4. The method of claim 1 , wherein the first rebate is a manufacturer rebate and 

2 the second rebate is a POS rebate. 

1 5 The method of claim 1 , further comprising: 

2 receiving an acceptance of the second rebate from the consumer. 

1 6. The method of claim 1, further comprising redeeming the second rebate for 

2 compensation, the compensation including at least one of: (i) an altemative product; 

3 (ii) a retailer credit; (iii) a price reduction; (iv) a coupon; (v) a certificate; and (vi) 

4 cash. 

1 7. The method of claim 6, wherein offering and redeeming is performed at the 

2 same terminal. 

1 8. The method of claim 6, wherein offering is performed at a first terminal and 

2 redeeming is performed at a second terminal. 

1 9. The^method of claim 6, wherein redeeming further includes at least one of: (i) 

2 issuing a credit; (ii) crediting an account; and (iii) recording credit on a transaction 

3 card. 

1 10. The method of claim 9, wherein the account is at least one of: (i) a retail store 

2 account; (ii) a credit card account; and (iii) a bank account. 
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1 1 . The method of claim 6, wherein the compensation is modified at the time of a 
subsequent transaction and is based at least in part upon a product included in the 
subsequent transaction. 

1 2. The method of claim 1, wherein the second rebate includes at least a first term 
and at least a first condition, the method further comprising updating the at least first 
term and the at least first condition based on information received fi'om a 
manufacturer of the product. 

13. The method of claim 12, wherein updating is performed based on redemption 
statistics. 

14. The method of claim 12, wherein the second rebate includes at least one term 
determined based on consumer purchasing characteristics. 

15. The method of claim 14, wherein the consumer purchasing characteristics 
include at least one of: (i) a purchase fi*equency; (ii) a total purchase value; and (iii) a 
rebate redemption rate. 

16. The method of claim 6, wherein redeeming includes further determining at 
least a first term and at least a first condition associated with the second rebate. 

17. The method of claim 1, wherein the second rebate is defined by at least a first 
redemption condition, the method fiirther comprising: 

receiving a commitment fi-om the consumer to comply with the at least first 
redemption condition; and 

providing a value of the second rebate offer to the consumer. 

18. The method of claim 17, wherein the commitment fi-om the consumer includes 
information identifying a payment account and a penalty amount, the method fiirther 
comprising: 

applying the penalty amount to the payment account if the consumer fails to 
comply with the redemption condition. 

19. The method of claim 1 8, wherein the penalty amount is equal to the value of 
the second rebate. 
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1 20. The method of claim 6, wherein the second rebate includes at least a first 

2 condition identifying a number of consumer visits required before redeeming. 

1 21 . The method of claim 1 , wherein a value of the second rebate is established at a 

2 point of sale based at least in part on information about a purchase transaction. 

1 22. The method of claim 1 , wherein a value of the second rebate increases for 

2 subsequent visits. 

1 23. The method of claim 1, wherein the second rebate includes at least a value of 

2 the second rebate and wherein the value increases for subsequent visits, and includes a 

3 final value of zero indicating expiration of the second rebate. 

1 24. The method of claim 1 , wherein the second rebate includes a condition 

2 indicating a required redemption time. 

1 25. The method of claim 24, wherein the second rebate includes a value of the 

2 second rebate and wherein the value decreases as redemption time increases. 

1 26. The method of claim 24, wherein a value of the second rebate increases for 

2 later redemption times. 



;:J 1 27. The method of claim 24, wherein a value of the second rebate decreases for 



2 later redemption times. 

1 28. The method of claim 1, fiirther comprising determining a retailer 

2 reimbursement value. 

1 29. In a system for processing rebates, a computer-readable media for storing data 

2 for access by a point-of-sale terrninal, comprising: 

3 a rebate data structure ^red in the computer-readable medium, the data 

4 structure including inforjflation u^d by the point-of-sale terminal and including: 

5 a product identificj 

6 a manufacturer ^ate identification field associated with the product 

7 identification fieldf and 

8 a POS rebate^dentification field associated with the manufacturer rebate 

9 identification field. 
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1 30. The computer readable m6dia of claim 29, wherein the rebate data structure 

2 further includes a POS rebate amount field and a POS rebate condition field 

3 corresponding to the POS rebate field. 



31. The computer read|able media of claim 29, further comprising a consumer data 
structure including a coi]gumer iden.tification field associated with the POS rebate 
identification field. 
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32. The comput^ readable media of claim 31, wherein the consumer data 
structure further incudes a consumer contact information field. 




1 33. The commiter readable media of claim 29, wherein the data structure further 

2 includes a field Itoring consumer statistics. 

'/e^6©d-or{irtcie§siing i^iibUteii, 
identifying a first rebate assopi^d with a product; 
determining an altern^r^ rebate associated with the product; 
accepting input^j**fficative of a selection of the altemative rebate; and if 
selected, 

sasgig-the-aitemft feiv c icb ateitrtliU coii^Lttii er. 

The method of claim wherein identifying a first rebate is performed by 
2 entering product information at a point of sale terminal. 

The method of claim wherein a value of the altemative rebate is updated 
2 periodically. 

1 ^ yi. The method claim y(y wherein a value term of the altemative rebate is updated 

2 after a predetermined number of purchases. 



1 /h 33. The method of claim further comprising redeeming the altemative rebate 

2 for a credit in the same transaction in which the altemative rebate is issued. 

1 ^ 5^ The method of claim ^4, further comprising redeeming the altemative rebate 



2 in a subsequent transaction. 
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lVi^?0. """"^ method, comprising: / 
2 '^^^^^X'ldentifying a product; y/^ 

identifying a first rebate and a second rebate associated with the product; 

4 receiving an aco^tance of the second rebate from a consumer; 

5 issuing the a^ond rebate to the consumer; and 

6 receivin^^ request from the consumer to redeem the second rebate. 

1 The method of claim further comprising: 

2 redeeming the second rebate if the consumer has satisfied at least a first 

3 condition associated with the second rebate. 

1 ^ The method of claim further comprising: 

2 providing a value to the consumer if the consumer has satisfied the at least 

3 first condition. 

% ^ 

1 ^ The method of claim^^^C wherein the second rebate is issued at a retail point of 

2 sale. 
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